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NAPA VALLEY

Upcoming Shows — RERAENS )

and Events

Stars of American Ballet
August 14, 2016 @ 3:00 PM

2nd Annual Napa Valley
Cowboy Music and Poetry Gathering
September 10, 2016 @ 7:00 PM

NapaShakes presents

Derek Jacobi and Folger Consort
in MEASURE + DIDO

September 24, 2016 @ 7:00 PM

ROCK STARS & STRIPES
October 1, 2016 @ 7:00 PM

Tony Desare Trio
October 8, 2016 @ 7:00 PM

Reserve tickets at lincolntheater.org or 707-944-9900
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LETTER FROM THE
GENERAL MANAGER

Dear Silverado Country Club Members and Resort Guests,

It is with great pride and pleasure that the Associates of the
Silverado Resort and Spa, Napa Valley join me in welcoming you
to our resort community. We sincerely appreciate you choosing

to be a member or a guest staying with us, dining with us and
participating in the many activities we offer such as championship
golf on one of our two courses, spa treatments at our 16,000
square foot full service spa and salon or playing tennis on one of
our 10 courts. Or, simply just enjoying the relaxing nature and
beautiful scenery of the Napa Valley experience poolside at one of
our 10 pools or wine tasting at one of 400 extraordinary nearby
wineries.

At Silverado Resort, we have a large staff who are dedicated

to providing you a premier experience. Many team members
have worked here more than 20 years and pride themselves on
providing thoughtful and courteous service to each member
and guest. We are thankful to have an ownership group that is
equally dedicated, having worked so hard to bring this one-of-
a-kind, not to be repeated Napa Valley resort experience better
than it has ever been. This includes recent renovations of our
conference center, our golf course, the opening of the new
Silverado Market and Bakery and the ongoing renovation of our
guest rooms.

Our setting, instantly witnessed upon arrival will instill what the
Napa Valley is all about- a sense of relaxation, enjoyment and
rejuvenation . I look forward to greeting you whether it is your
first time visiting or as a repeat guest that has visited many times

before.

Warm Regards,
John Evans
General Manager

SILVERADORESORT.COM
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FINE CIGARS | EXQUISITE GIFTS | PRIVATE CLUB

"Long synonymous with sophistication and prosperity, America’s golden age represents
an energetic, optimistic and thoughtful ethos in U.S. history. Sidestreet of Napa,
California, a luxury lifestyle boutique and fine tobacconist, pays homage to the spirit
of the 1950s and ’60s with its men's accessories and exclusive private club."”
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There’s a lot to savor in Napa Valley. Breathtaking views, delectable
wines and a sense of relaxation unlike anywhere in the world. Now, there’s
something new. Our latest improvements make it easy to meet in Napa Valley style.
Silverado Resort and Spa, a Napa Valley icon.

Newly renovated conference center and guest rooms.

Contact us for Meeting Value Season Dates

SilveradoResort.com | 707.257.0200
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The Iconic Owner Talks Fairways, Family and the Future Safeway Open

JOHNNY MILLER’S
SILVERADO

12 | SILVERADO RESORT & SPA
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When 25-time PGA champion, NBC analyst and World Golf Hall

of Famer Johnny Miller partnered up to purchase Napa Valley’s 36-
hole Silverado Resort & Spa in 2010, it was more than a financial
investment. It was an emotional investment. More than five years
later, Miller’s visions are elevating this historic property on the
fairways, in the amenities and services, but most of all in the hearts of

its members.

Johnny Miller’s humble nature veils his legendary history as a golfing
great. But when he’s asked about Silverado, his passion is palpable.
Miller’s Silverado story began in 1968 when he was invited to play in
the PGA Tour’s Kaiser International Open as an amateur. “I grew up in
the city, in foggy San Francisco, so I didn't know too much about Napa
Valley,” says Miller. “There was just something about the first time I

ever set foot on Silverado. I liked the country, the courses, the open

fields, the smells, I felt like I was home.”

In 1969, Johnny went on tour, married his wife Linda and
honeymooned at Silverado Resort in one of the condos. “One thing
led to another and we bought a condo the next year on the fairways,
then built a house in 74 on the lake. All the kids but one were born
in Napa.”

Countless tournaments, miles and courses later, Miller developed a
taste for buying properties, including a dozen in Napa. “The first year
on tour I got my sponsors to rent me a 1969 Buick Riviera. When I
turned it into Napa at the Buick dealer, I'd put 63,000 miles on it in

nine months,” says Miller.

| SILVERADO RESORT & SPA

“I saw a lot of places I could settle down after crisscrossing the U.S. 1

realized that Silverado was the spot for me.”

In 2010, Silverado went on the market. Miller partnered with Roger
Kent and Tim Wall to buy the California landmark, and then set about
transforming it with insight, integrity and every imaginable modern

luxury. “I saw what Silverado could become,” adds Miller.

Key to the makeover, which includes newly designed guest rooms, a
revamp of the historic mansion and refinements to the resorts 1,200
romantic acres, has been a move to bring the two courses back to
PGA tournament caliber. In October 2014, Miller got his wish when
Silverado hosted the Frys.com Open, marking the PGA Tour’s return
to Napa for the first time since 1980. This year, the tournament
returned with great fanfare to kick off the 2015-2016 PGA Tour
season. The grand finale: the PGA Tour’s surprise announcement
that the tournament will remain at Silverado Resort until 2020, with

Safeway as title sponsor for the renamed Safeway Open.

“We have the setting, the facilities and the story to bring it to Silverado
for a few years. When you buy properties, you want rarity. If you have
rarity, you always have value,” says Miller. “There’s something here you
could never duplicate no matter how much money you had. Once
people see it, they’ll want to stay here, buy here or build here. It’s a
natural offshoot if you have something special that no one else has in

Napa Valley.”

It doesn’t take long to realize Miller’s passion for Silverado runs deep,
embedded in magical moments that happened as much off the course
as on. “The boys used to hit golf balls into the pond behind our house.
They had fish, frogs, the typical country stuff. It’s a good place to raise
kids, there’s no doubt about that,” adds Miller with a bit of nostalgia.
“On tour, I couldn’t wait to get home to family and friends. The fabric
of our lives is at Silverado Resort. It’s nice to be in a position to improve

upon something that I love so much.”

For everyone who’s fortunate enough to walk in Johnny Miller’s
footsteps at Silverado, it’s nice to be in a position to share in the legacy

of a golf legend’s dreams.



~ “The fabric of our lives is at
Silverado Resort. Its nice to be in a

position to improve upon something
that I love so much.”
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THE NAME THOMAS KELLER IS SYNONYMOUS WITH CULINARY
EXCELLENCE THANKS TO HIS WILDLY SUCCESSFUL YOUNTVILLE
RESTAURANT—THE THREE-MICHELIN-STARRED THE FRENCH
LLAUNDRY—CONSIDERED ONE OF THE HOTTEST AND HARDEST-
WON RESERVATIONS AROUND. TWO DECADES AND 13 COAST-
TO-COAST OUTPOSTS AFTER HE TOOK OWNERSHIP OF THE
OLD STONE BUILDING, CHEF KELLER HAS TRANSFORMED
AMERICAN CUISINE AND ELEVATED NAPA VALLEY’S FOOD-
AND-WINE SCENE TO CULT STATUS WORLDWIDE.

As the unofficial godfather of Napa Valley cuisine, Thomas Keller has
his choice of prime real estate when it comes to sharing his impeccable
brand of imaginative and creative cuisines. In nearby Yountville, the
lauded chef reigns over the landmark French Laundry, Bouchon Bistro
and Bouchon Bakery, and his casual offshoot Ad Hoc + Addendum.
Keller’s extended portfolio, under the Thomas Keller Restaurant
Group (TKRG) moniker, includes new dining concepts and beloved
Bouchon outposts in Manhattan, Las Vegas and Beverly Hills. He also
has a soft spot for Silverado Resort & Spa.

Keller’s professional relationship with Silverado began in January 2015
when he launched Ad Lib at Silverado’s Royal Oak. “Exciting, loud
and fun,” Ad Lib was a more casual but equally satisfying pop-up affair
(his first in the U.S.) inspired by the family-style Ad Hoc. Like Ad
Hoc, Ad Lib’s instant popularity extended its stay. A one-hundred-
day stint during The French Laundry’s hiatus became a nine-month
stop, culminating in a “greatest hits” finale for the PGA Tour’s Frys.
com Open. Thomas Keller’s Drive-in: Cuisine by the Green is slated

to return to Silverado for the renamed Safeway Open, October 10-16.

Keller chose Silverado’s Royal Oak because of its recognizable country
club setting and his own longtime relationship with Hall of Fame
golfer and Silverado Resort and Spa co-owner Johnny Miller. (Add

“avid golfer” to Keller’s long list of attributes.) For the same reasons,

SILVERADORESORT.COM
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Keller is bringing Bouchon Bakery’s one-of-a-kind baked goods
empire to the brand-new Silverado Market & Bakery—a free-
standing café and one-stop culinary shop offering fresh bounty
from local farmers, artisans and purveyors, patio bistro seating
and a fire pit for cooking smores. Look for an assortment of
fresh-baked handcrafted breads, breakfast pastries, savory items

and sweet delights.

“Our relationships are invaluable,” Keller says. “They are the
heartbeat of our restaurant. Our relationship with Johnny Miller
and Silverado Resort & Spa is no exception. We are excited to
bring some of our favorite Bouchon Bakery treats one step closer
to the local community and to visitors of this iconic Napa Valley

location.”

“OUR RELATIONSHIPS
ARE INVALUABLE, THEY
ARE THE HEARTBEAT OF
OUR RESTAURANT”

| SILVERADO RESORT & SPA

In spite (or perhaps because) of his phenomenal success, Keller

still makes his home in Napa Valley, where he’s both contributor
and spectator to a Wine Country lifestyle that reminds him of

Tuscany.

“In my two decades here,” he adds, “the Napa Valley has not
only become a food and wine destination, but also remained a
home to impassioned people who maintain the region’s agrarian
roots and history. It’s a lifestyle some are born into, and one that
draws people from all over the world. Running my kitchens has
introduced me to this behind-the-scenes Napa—the farmers,
foragers, gardeners and vintners here are some of the best in the
world. I am proud to call many of them friends. Without their
dedication to their craft, and investment in the land around us,

I wouldn’t still be here.”

For Members of Silverado, this prized destination is even closer,

as is Keller’s growing realm of unrivaled culinary experiences.

VISIT THE NEW SILVERADO MARKET & BAKERY. OPEN DAILY.
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We invite you to stop by for a cup of coffee or a bite to eat. Whether stocking up for a picnic,
selecting a snack to take back to your cottage, or enjoying a quick and delicious meal before
you head out for the day to enjoy Napa Valley, you'll find a bounty of the best products carefully
selected from nearby farmers, artisans and purveyors at the new Silverado Market & Bakery.

- . -
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Coffee - Baked Goods - Soups & Salads - Sandwiches - Groceries -+ Wine + Beer - Spirits |



Unwind with our exrtensive selection of wine and cocktails.
Share tasty small plates and craft brews with friends and family...

Come Seize The Day With Us!

OPEN SUN - THURS 4-9 P.M. FRI - SAT 4-10 P.M.
THE BEST HAPPY HOUR DAILY 4 - 6 P.M.




DISCOVER THE PINNACLE OIF
NAPA VALILEY HOSPITALITY

The Trinchero family has been making wine in Napa Valley since 1948 and Trinchero Napa Valley serves to honor the
legacy of founder Mario Trinchero. Our long-awaited tasting room is a truly unique and inviting space where visitors can
gather for an unparalleled Napa Valley experience. Taste exclusive, small-lot, single-vineyard wines from our premiere
Napa Valley estates, sample delectable food and wine pairings, and discover the art of winemaking like never before

through behind the scenes barrel tastings in our wine cave. Today, we welcome visitors to be part of our extended family.

TRINCHERO

NAPA VALLEY

To schedule a private tour, call 1.800.473.4454
! 3070 N ST HELENA HIGHWAY | ST HELENA | CALIFORNIA | 707.963.1160 | TRINCHERONAPAVALLEY.COM |




Napa Valley’s Wine Country infuses every wedding with romance and our wedding

services team will turn your dream wedding into an unforgettable experience. As

Napa Valley’s premier wedding destination, Silverado Resort and Spa brings all the
romance and natural splendor of California Wine Country to your special day.

SILVERADO

Resort and Spa
Napa

SilveradoResort.com | 707.257.5440
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- GROWING THE GA-




o —



26

“If you're a
woman and
a golfer, it’s

an easy way

to climb the
corporate
ladder. By
spending time
with clients
and executives
on the course
lasting
relationships
are built and
doors open.”

| SILVERADO RESORT & SPA

A Napa native, Tara is an LPGA “Class A” Certified
Teaching Professional whos used to blazing new
trails. She became the first gitl to play golf on the
Vintage High School boys’ team, the first player
recruited to play on scholarship for UC Berkeley
and, in 2010, the first female golf professional in
Silverado Resort history. Her passion for golf is
evident in all aspects of the game, but most of all in
Silverado’s innovative opportunities for women and

junior golfers.

“I have a team of instructors making golf a lot more
fun that what it used to be, especially with juniors,”
says Tara. “It’s about hooking the kids. When the
kids are happy, the families are happy.”

The Silverado Junior Golf Academy and the
Silverado Girls Junior Golf Academy, both founded
by Tara, start as early as age 4. Forget the labor-
intensive instruction that can burn kids out on

sports. Silverado’s Little Novices begin with an

athlete-based program designed for fitness, fun with

friends and bringing golf into the bigger picture.

“They’re not just hitting on the range. Theyre
jumping, running, kicking soccer balls into nets
and hitting tennis balls into targets,” adds Tara. “We

build athletes first. Golf is just a part of it.”

The junior programs have proven so popular at
Silverado—even with girls, who comprise 40% of
the academy—that the club was recently selected as
one of some 25 nationwide locations to host PGA
Junior Golf Camps. This summer will feature two
weeks of high-performance, enjoyment-centric
overnight camps—similar to the Nike junior golf
camps at Pebble Beach, where Tara worked as a
teacher—plus four weeks of half- and full-day
camps. It’s a prime opportunity for parents to join

their own grownup golf camps or go wine tasting.

Boosting the club’s ability to cater to women golfers,
Silverado boasts not one but two women pros on
staff—joining Tara is Michelle Busam, a PGA
“Class A” Certified Professional since 2004. The
club created Membership Margarita Mondays, just
for moms, which allow busy mothers to bring their

kids for golf lessons while they relax and catch up.



The team consulted with Tara directly to make

the North Course renovations more woman-
friendly. Then there are clinics specially designed
to teach women golf as a means to breaking the

glass ceiling.

“It’s incredibly important for women and gitls
to start early,” explains Tara, speaking as both a
businesswoman and mother herself. “If you're a
woman and a golfer, it’s an easy way to climb the
corporate ladder. By spending time with clients
and executives on the course lasting relationships
are built and doors open. I have older women
who are finally taking a golf lesson, because they
realize they’re missing out on what’s happening
on the course. I also have my girls in the academy.
Even if they don't love playing, they’ll know how
to play. There will be no doors shut to them in

the future.”

Alongwith the top instructors, the best equipment
and a PGA course for the next five years with
the Safeway Open, Silverado is committed to
providingaccessibility and flexibility for everyone.
A highly successful half-day golf school that runs
for two days leaves plenty of time to sample Napa
Valley’s famed food and wine. Kids can come in
once a month, twice a week or even drop in on

Sundays. The club offers special membership

payment plans for young families under 45/50,
along with scholarship opportunities for girls and
boys sponsored by the Silverado Country Club
Women’s Golf Association and the Johnny Miller
Junior Golf Foundation. It’s all about what’s right

for today’s families.

Not to overlook golf’s core players, Tara adds:
“Johnny Miller has his name on the property, so
Silverado can play to the best of the best pros in

the world that are men as well.”

Even for a previous Pac-10 athlete, golf at
Silverado is just one part of the club’s winning
equation. “Silverado is a beautiful place. It
serene. It’s unique. It’s a special nook of Napa
Valley in the heart of everything people love
about the Wine Country. There’s an incredible
sense of belonging once youre a member—

especially if you're lucky enough to live here.”

Indeed, what begins as a memorable golf lesson
is likely to lead to a lifelong love affair with the
Silverado lifestyle.

For more information on Silverado’s golf camps,
clinics, lessons and programs, please contact Tara

at tfox@troon.com or call 707.257.5463.

BEST OF SLIVERADO

THESCOOP

For Golf School, Clinic and Lesson
pricing please visit the Silverado Resort
‘Website at www.silveradoresort.com.

All information about lessons, clinics,
academies and golf schools can be

found in the Golf section.

To book private golf lessons with any
of our Class A Certified Teaching
Professionals, call the golf shop directly
at 707-257-5460.

JUNIOR GOLF ACADEMY
PLAYERS ACADEMY

BOYS & GIRLS 12-18YRS

BOYS ACADEMY - BOYS 7-15YRS
GIRLS ACADEMY - GIRLS 7-15YRS
LITTLE NOVICE

BOYS & GIRLS 4-6YRS

SILVERADORESORT.COM | 27



BURGER DOG SIDE

COME FOR THE GOLLE.
PAUSE FOR THE BURGER DOG.

.

IF YOU'VE EVER HAD A “BURGER DOG,” YOU'LL KNOW WHY IT BOASTS A CULT-LIKE FOLLOWING.
THE ORIGINAL BURGER DOG HAD ITS START AT THE TONY OLryMmpic CLUB IN SAN FRANCISCO,

WHERE B1LL “BURGER BiLL” AND HIS WIFE BILLIE PARRISH PARLAYED THEIR TASTY SNACK SHOP

>

TREAT INTO “GOLF’S BEST BURGER.

- A &

A

Today, Bill and Billie’s Burgerdog has only one other outpost: a refueling stop (run by the same family) between the 10th green and
11th tee of the Silverado South Course and the sixth and 13th green on the North Course, where it’s been rewarding hungry golf fans
for more than 60 years. With its signature rectangular-shaped burger snug inside a fresh hot dog roll (served naked or fully dressed)
the beloved burger dog turns a simple staple into a savory experience—often imitated but never equaled. Proving its fame hasnt

waned, the burger dog recently made golf.com’s list of “Nine of the Best Burgers in Golf.”

Come play a round, bring your appetite and find out what the buzz is all about.

28 | SILVERADO RESORT & SPA
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For Rich, Silverado was “forbidden fruit” until
Johnny Miller and company bought it a few years
ago, creating the ability to take in outside members
of the community. “I was one of the first that jumped
in,” adds Rich with trademark verve. “I thought
people would snap up all the memberships, and 1

didn’t want to be left out.”

Over the years, Frank Family’s 12 distinctive wines
and convivial tasting room have earned a loyal
following. Among the highlights are the highly
scored yet well-priced Cabernet, in-demand Reserve
Cabernets, small quantities of Zinfandel and Petite
Sirah and four types of bubbles handcrafted in the
traditional méthode champenoise style. The popular
Napa Chardonnay and Pinot Noir are grown in
the cool-climate Carneros vineyards, giving Rich “a

reason to drive by Silverado constantly.”

Most near and dear to Richs heart is the 2012
Patriarch Cabernet, named to honor his recently
departed 98-year-old father and World War II
veteran Hy Frank. This limited-edition wine earned

a stunning 98 points from Robert Parker (widely

regarded as the world’s most powerful wine critic),

who called it “the soaring superstar of the vintage.”

Rich and his wife Leslie Frank, a former TV news
journalist for ABC7 in Los Angeles, are in the process
of moving full-time to Napa so they can enjoy
more time at their winery, within the community
and at the Club—where they like the ability to “be
spontaneous,” whether it’s “hitting a few golf balls,

getting a massage or stopping in for a drink at the

Clubhouse.”

Rich can often be spotted with the Frank Family’s
blockbuster Winemaker / General Manager Todd
Graft on Silverados famed fairways. “Whenever
we can sneak away, we love to take distributers or
salespeople or restaurateurs out for a quick round of
golf.” At the winery’s cozy tasting room, you'll likely
meet Rich and Leslies German Shepherd rescue,
Riley, who roams the winery with Todd’s dog Bristol,
a Chocolate Labrador. “They’re greeters,” adds Rich.

“It’s a family operation.”




IT WAS AN
UNBELIEVABLE PLACE
TO GO AND NOT HAVE
TO SPEND A LOT OF
TIME TRAVELING
FROM L.A. TO BE IN
PARADISE.”
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While Frank Family wines have earned prized ratings from the

Spectators and the Parkers of the wine industry, it’s the personal

connections that come with running a rural American business that

make Rich most proud. “I love to be in the winery—to walk out and
shake hands with people from every state and all over the world who
come taste our wine every day,” he beams. “I thought I had the best
job in the world when I was President of Disney. This is about as good

as it can get.”

Visit Frank Family Vineyards at frankfamilyvineyards.com or stop by
the historic tasting room (voted Napa Valley’s top for six consecutive
years) at 1091 Larkmead Lane in Calistoga, open 10am to 5pm daily.
For Silverado membership opportunities, contact the Membership

Sales Office at 707.257.5539.

SILVERADORESORT.COM
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A Conversation wiith

ROGER KENT

AND
TIM WALL

Tim Wall

Roger Kent

Roger Kent and Tim Wall have a lot in common. Both spent most of their careers at Rug Doctor (Roger as inventor, founder and

Chairman and Tim as President/CEO). Both fell in love with Napa Valley and enjoy its lifestyle as much as possible. And both

make up the primary ownership of Silverado Resort and Spa along with golf great Johnny Miller. Silverado Magazine had a chance

to catch up with Roger and Tim for a Q&A.

WHAT FIRST ATTRACTED YOU TO SILVERADO?

TW: It really started over 20 years ago when Roger Kent, Johnny
Miller, Ken Leister and I first developed our friendship.

We talked about how nice it would be to own a golf resort
together. 'm not sure we ever really thought it would happen,
that is, until late in 2009 when Johnny called and said “the
Silverado Resort is for sale.” Johnny knew every inch of this

development and realized what a rare property Silverado is.

How HAS JOHNNY MILLER ENHANCED THE GOLF
EXPERIENCE?

RK: Having Johnny Miller as one of the owners is a big plus.
Johnny can bring a lot of things to Silverado in the golfing
world. He's totally redesigned the North Course so it meets the
PGA tournament standards. He helped us attract the PGA event,
which gets us coverage around the globe with the tournament
being broadcast in 220 countries. We've already been rated one
of the 100 best golf courses in the world. I can only think of two

great resorts in Northern California: Silverado and Pebble Beach.

| SILVERADO RESORT & SPA

TW: There are a few other nice places to play golf in Napa
Valley, but no place with the facilities or the caliber of golf
courses we have. Its the only place you can go in Napa and play
a PGA Tour-quality course, stay in a luxury room and experience
a world-class spa. I dont think there is another golf resort in the

world exactly like what we have here.

WHAT’S NEW AT THE RESORT BEYOND GOLEF?

RK: About two thirds of our 370 rooms have been remodeled.
We now have the capacity to host two weddings at the same
time. Were opening a new market and bakery to give people a
place to hang out and have coffee, pick up the paper or buy food
and wine to stock the refrigerators in their rooms. We may put
in wine-tasting areas and a second main restaurant later on.

We think were unique and a special place in the Valley and we're

continuing to invest to keep it that way.

WHAT MAKES NAPA VALLEY SO POPULAR?
RK: I consider Napa Valley the Tuscany of the US—a real
culinary center. With Thomas Keller’s restaurants and all the

other fine-dining establishments, a lot of people come for just



“WE USED TO SAY WE WANT TO RETURN SILVERADO TO
ITS FORMER GLORY. NOW WE SAY WE WANT TO MAKE IT

BETTER THAN ITS EVER BEEN.”
Tim WALL

a week to try all the dining venues in the Valley. We have over 400
wineries. It’s one of the few places in California outside of Orange

County with a nice climate year-round.

TW: The Napa Valley is so distinctive. It’s this unique combination
of sophistication with the finest wine, food, resorts and weather. At
the same time, it’s primarily a farming community that provides a
laid-back and casual country experience. It’s hard to describe, so I
just tell people you have to come here and experience it for yourself.

I don’t think there is anything exactly like it in the world.

How DOES SILVERADO REFLECT THE NAPA VALLEY
LIFESTYLE?

RK: To sum it up, Napa Valley is a very special place whether people
live here or come to visit. I can’t think of a better place to stay than
Silverado. We have 300 acres of beauty all around for biking and
jogging, tennis and golf, swimming, or just walking. We have world-
class instructors, several golf pros on the premises, restaurants, event
venues and views of nature. We have hundreds of 300-year-old oak
trees and a creek running through the property. It’s really the only
place in Napa Valley that has everything. There’s only one Napa
Valley, and there’s only one full-service resort here —

and that’s Silverado.

How ARE YOU FULFILLING SILVERADO'S LEGACY?

TW: We understand Silverado is an iconic resort that has a deep,
rich history. However, when we bought Silverado in 2010, it was
frankly a little tired. We're very proud of the fact that this resort is in
a much better place and provides a much-improved experience for
its members and guests today than it did five years ago. We used to
say we want to return Silverado to its former glory. Now we say we

want to make it better than it’s ever been.

GOLF MILESTONES
AT SILVERADO

1953 — Owner Pat Markovich commissions Ben Harmon to
design an 18-hole course.

1955 - Silverado Golf Course opens, with Gene Littler,
Johnny Dawson, Joe Spinola and Tony Celak comprising the
first foursome to tee it up.

1966 — Westgate Factors partnership takes control of the
property. Robert Trent Jones, Jr., redesigns the course,
reconfiguring it into two 18-hole championship courses.

1968 — Westgate proposes Kaiser provide $50,000 for a
PGA tournament, bringing the Kaiser International Open
Invitational to Silverado through 1976.

1974 - Johnny Miller wins the Kaiser International, his
eighth victory on the PGA Tour, setting a modern-day all-
time leading money mark for the season, unseating Nicklaus.

1975 - Johnny Miller successfully defends his Kaiser title.

1977 - Anheuser-Busch sponsors the Golf Classic through
1980, before moving to Williamsburg, VA.

1989 - Silverado contracts with the Internation

al Management Group and the Transamerica Insurance
Company to host the Senior PGA tournament for 3 years.
The first tournament coincides with the Loma Prieta
earthquake, curtailing spectator attendance.

1993 - The Transamerica Senior Golf Championship
becomes simply the Transamerica, staying at Silverado for
another 9 years.

2002 - The Transamerica once again changes its name,
this time to the Napa Valley Championship presented by
Beringer Vineyards, offering a $1.3 million purse.

2010 - Johnny Miller, Roger Kent and Tim Wall purchase
Silverado Resort & Spa.

2011 - The North Course undergoes a meticulous renovation
under Johnny Miller’s watchful eye.

2014 - The PGA Tour returns to Silverado for the $5 million
Frys.com Open.

2015 - After awarding the $6 million purse at the Frys.com

Open, the PGA Tour announces Silverado will host the
renamed Safeway Open through 2020.
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We at Napkins Bar + Grill pride ourselves in
serving travelers and locals in the beautiful
Napa Valley. Our contemporary and welcoming
bistro with a waterfall bar is the perfect place to
enjoy dining in or out on our patio in the heart of
downtown Napa.

LUNCH
HAPPY HOUR

DINNER

FULL BAR
PRIVATE DINING

Napkins Bar + Grill offers a clear-cut, yet sophis-
ticated menu of American cuisine with a global
influence. Whether you're looking for a weekend
brunch, fulfilling lunch or dinner, happy hour or
late night bites, Napkins Bar + Grill caters to all
of your dining needs. The menu was designed
with local seasonal farm fresh ingredients and

flavors to pair with your favorite wines.

LIKE US ON FACEBOOK B

www.napkinsnapa.com

(707) 927-5333

10041 2nd St, Downtown Napa




TARLA

mediterranean bar and grill

(N

Lunch | Happy Hour | Full Bar | Dinner | Private Dining | Catering

Come visit us for lunch or dinner!

1480 First St, Downtown Napa
(707) 255-5509 | wwwiarlagrillcom

©
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SUMMER ISSUE // MEET THE EXECUTIVE CHEF

MEET THE EXECUTIVE CHEF

Jeffrey Jake, Silverado Resort and Spa’s Executive Chef has passion for food and extensive

knowledge of wine country cuisine that has propelled him to outstanding achievements both in

11

the valley and throughout the world. His love of Napa is profound. In his past role as Executive

Chef for The Carneros Inn, a luxury Plump Jack Resort., Jeffery Jake was inspired by the

|

abundance of fresh local ingredients that abound in the Napa Valley.

-
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Chef Jake managed the seasonally-changing menus at the FARM, the sophisticated wine country
restaurant and a local favorite The Boon Fly Café. His menus reflected not only the bountiful top

quality produce, but the cattle ranches and award winning cheese producers.

Jake achieved national acclaim in his role as Executive chef at the Lodge at Pebble Beach, where
he had oversaw five food and beverage outlets on property. Jake also played an integral role
in organizing and executing prestigious, high profile events that included the AT&T Pro Am
Golf Tournament and Concours d’ Elegance. He served as the chef de cuisine at Pebble Beach
and Tennis Club, Sonoma Mission Inn, and as the Executive Chef at The Old Bath House
Restaurant, which was named “Outstanding Restaurant” by the California Writers Association

during his tenure.

Jake has also conducted cooking courses at the Culinary Center of Monterey and taught
California cuisine cooking classes in Japan. He has been the recipient of a number of awards and
accolades during his career, including Conde Nast Traveler “Best Resort in North America” (The
Lodge at Pebble Beach) award in 2003, three stars from the San Francisco Chronicle (Sonoma
Mission Inn) in 1997 and Gourmet magazine’s “Top Ten Wine Country Restaurant” (Sonoma
Mission Inn.) in 1998. The long and diverse culinary path of Chef Jeffrey Jake has come full
circle and brought him back to his roots in the Napa Valley. When Chef Jeff isn’t busy, he can be
found authoring his soon to be published cookbook that will include the recipes from his life’s

work and innovative cuisine.
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TASTE THE SEASON

Mediterranean Spice-Dusted Duck Breast
with K&J Orchard Kumqguat Marmalade

By Executive Chef Jeffrey Jake

Mediterranean Spice-Dusted Duck Breast with K&J Orchard
Kumquat Marmalade By Executive Chef Jeffrey Jake

Executive Chef Jeffrey Jake’s passion for Napa Valley runs deep. Just
ask anyone who’s tasted his Silverado Resort cuisine. Chef Jake’s
preferred palette makes the most of the Wine Country’s fresh, local
ingredients—from bountiful produce to farm-raised meats. Here, he
shares one of his fall favorites, combining succulent duck with tangy
kumquats. Consider serving it at your next holiday gathering paired

with a bottle of luscious Napa Valley Pinot Noir.

Kumquat Marmalade
Ingredients

* 1 pound kumquats
* 2 Y cup sugar

e 1 each star anise

Directions

Cut off the green stem of the kumquats, and then split lengthwise
and remove seeds. Cut halves in thirds. Place kumquats in a medium-
sized saucepan and cover with water. Add sugar and bring to a bolil,
removing the white foam from the surface. Cook over high heat for
approximately 10 minutes, and then reduce heat. When the kumquat

mix becomes jammy in texture, remove and cool. Remove star anise.

Mediterranean Spice Mix
Ingredients

* 1 cup coriander seeds
* 1 cup caraway seeds

* 1 cup cumin seeds

* 1 cup anise seeds

* Y% cup black peppercorns

Directions
Lightly toast all seeds, grind separately and then mix together. Store in

an airtight container until ready to use.
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Duck Breast

Ingredients

e 2 each 8-ounce duck breast

e Y5 tablespoon sea salt

e 2 tablespoons Mediterranean spice mix

* 3 tablespoons grapeseed oil

Optional garnish

Small bunch watercress ® Aged Sherry vinegar

Directions

Rinse and dry duck breast. Preheat oven to 375 degrees. Season
duck breast with salt and spice mix 30 minutes before cooking. Heat
grapeseed oil in a medium sauté pan over medium heat and place duck
breast skin side down. Brown the skin for about 4 minutes. Turn duck
over and cook for 2 minutes, and then place in oven. Roast for another
6-8 minutes. Pull duck from oven and place on roasting rack to drain

and rest for 6 minutes before slicing.

Slice duck in 6-8 thin slices across breast. Place a tablespoon of
marmalade on center of a warm plate and arrange duck slices. Sprinkle

a little more spice dust and garnish with watercress tossed with a drizzle

of good, aged Sherry vinegar. Enjoy!
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MATERRA

CUNAT FAMILY VINEYARDS

fiom the GUNAT FAMILY
Nl

We invite you to visit our vineyard and winery in the
Oak Knoll District, a diverse winegrowing appellation of Napa Valley.
From these unique soils, matched with our talented winemakers, we have
created truly noteworthy vintages. We look forward to sharing with you the
results of our passion for farming and our focus on making flavorful wines.
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MATERRA | CUNAT FAMILY VINEYARDS
4326 Big Ranch Road, Napa, CA 94558
P 707 .224.4900

TASTING ROOM

Open Daily: 10:00am - 4:00pm

Tour and Tasting: 11:00am and 3:00pm
By Appointment



* Whether you are buying or selling you can trust Teresa Davis to assist you with your Silverado real estate
needs. Her approach is methodical, logical, and professional. You can rely on Teresa’s experience to take
the emotion out of the decision-making process as she guides you through every step of the real estate
transaction. With more than sixteen years as a Real Estate Broker, Teresa brings a team of experienced

inspectors, agents, and staff, along with a high degree of professionalism to every transaction she takes on.
o
-

~d,

707.738.5476 | TERESA@TERESADAVIS COM | SILVERADOPROPERTIES COM | LICENSE# 01278952
— z ca e = e =
Teresa has been a Silverado resident and Silverado Country Club member for twenty-eight years. Prior to
joining Pacific Union & Christie’s International she owned Silverado Associates Real Estate, located at the

,_' 1‘ Silverado Resort.

PACIFIC UNION & CHRISTIE'S INTERNATIONAL REAL ESTATE

V Marketplace features specialty shops, galleries,
wine tasting, restaurants, Napa Valley’s original
hot air balloon company and Michael Chiarello’s
Bottega Ristorante, all housed within and around
Yountville’s original Groezinger Winery, built in
1870. An almost infinite variety of fine and
exciting merchandise awaits!

Where shopping meets lifestyle
6525 Washington Street | Yountville, CA 94599
707.944.2451
www.vmarketplace.com
open 10am - 5:30pm, 7 days a week

e fine art e dining e wine
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AUGUST

Women’s Tennis
Invitational
August 6

Men’s Tennis
Invitational
August 7

Member’s Casino Night
in the Clubhouse
August 20

SEPTEMBER

Women’s Golf Club
Championship
September 6, 7 &13

Collegiate Tennis
Invitational
September 8-11

Men’s Golf Director’s
Cup Club Championship
September 17

Mpr. & Mrs. Golf Club
Championship
September 25

| SILVERADO RESORT & SPA

CALENDAR | Members

OCTOBER

Adults’ Halloween
Costume Party
October 29

Children’s Harvest Party
October 30

NOVEMBER

Member’s Annual
Art Show
November 17-19

Stlverado Annual Tree
Lighting Ceremony and
Family Dinner Night

November 25

DECEMBER

Annual Children’s
Holiday Party
December 3

Member’s Holiday
Dinner Dance
December 10

MR. & MRS. GOLF CLUB
CHAMPIONSHIP | September 25

COLLEGIATE TENNIS
INVITATIONAL | September 8-11

CHILDREN’S
HARVEST PARTY | October 30



PGA Junior Golf Camp

Tour of Napa Valley
Cycling Century

Backhands, Vines and Volleys
Tennis Camp

National Cheeseburger Day
in The Grill

Chef and Somm Dinner in

The Grill

Safeway Open PGA Tournament

Chef and Somm Dinner in

The Grill

Thanksgiving Buffet in the
Grand Ballroom

Tree Lighting Festivities

Breakfast with Santa
in The Grill

Teddy Bear Tea

Christmas Buffet in
The Grand Ballroom

New Year’s Party-Mansion Lounge

SILVERADORESORT.COM
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CLASSIC CAR JOURNEY
(available in Napa Valley and Bodega Bay)

SN LTF Adventures Classic Car Journey is a unique and exhilarating 2
| fA hour driving experience on Northern California beautiful scenic

roads. Our fleet features professional reproductions of
automotive history’s famous iconic sports cars. Our route takes
you through Sonoma County's old country back roads with
plenty of straightaways and curves to experience this amazing
cars.

SUPER CAR DRIVING ADVENTURE |,

Experience the world-class handling and performance
of 3 top-of-the-line exotic cars on this driving adventure of
a lifetime. You'll take a two hour driving tour of Northern
California beautiful scenic roads from behind the wheel of
a Ferrari, Porsche and Lamborghini.




EYNOLDS (r

e +++ FAMILY WINERY -
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Located less than a mile from the
Silverado Country Club & Resort, head
north on Silverado Trail towards Stags
Leap District for a tour & tasting while

the surrounding mountains and

vineyards.
Open daily
10:00 am — 4:30 pm THE REYNOLDS STORY:

by appointment A LABOR OF LOVE MADE A REALITY

707.258.2558
Reynolds Family Winery represents critically acclaimed
artisan wines including Cabernet Sauvignon from the
Stags Leap District. Purchased in 1999 by dentist turned
: _ Winemaker Steve Reynolds, he and his wife Suzie,

3266 Silverado Trail ; ; -

continue to operate one of the last family-owned wineries

Napa, CA 94558

in Napa Valley. Reynolds Family Winery offers a variety of

wines including Napa Valley Chardonnay, Sauvignon

Please schedule your visit by calling us, Blanc, Pinot Noir, Petit Verdot, Stags Leap Merlot and
or via email at Cabernet Sauvignon.

info@reynoldsfamilywinery.com Located on the historic Silverado Trail at the base of the

Stags Leap District, Reynolds Family sits on a 15-acre
property with a charming pond where guests can feel
relaxed, unwind and enjoy some of Napa’s nature while
enjoying fabulous wines. With daily offerings including
charcuterie plates, guests have a choice of winery tours
and tastings for the novice wine drinker to the expert cab
collector- we invite you to come share the fun!




Start at Silverado with a personal intention for your visit and begin your journey to greater
health and happiness. Do you seek Rejuvenation — to restore, balance and detoxify?
Celebration — to strengthen bonds, energize friendships and boost relationships?

Or simply Relaxation — to relieve tension, stress and to unwind? Allow us to guide you
through a path of enhanced well-being... Now relax, you are in good hands.

SILVERADO

Resort and Spa
Napa

Massage | Body Treatments | Skin Care | Hair & Nail Salon | Fitness Facilities | Wellness Coaches | Relaxation Pool

Our reservation team is available to assist you in reserving your services. Walk-ins are always welcome.

SilveradoResort.com | 707-257-5555



